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Course description.

Policies.

In this course students will use a
critical perspective to become
informed consumers and creators
of media texts–to access, analyze,
evaluate, and communicate
information in print, electronic
and digital formats. Issues
discussed in class will address
topics like the social impact of
popular culture, influence of
advertising on media content,
mass media as a global industry,
how to read the news, and media
as a source of information and
entertainment. Three lecture
hours per week. 3 cr.

Communication
Please allow a 48-hour response
time for me to reply.
Late Assignments
I will deduct up to 5 percent per
day for all late assignments. Any
work that is not made up within
20 days of the original due date
will not be accepted. No late
assignments will be accepted after
the last day of class.

contact
info

Required readings.
All required readings are available
on the course Canvas page.
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Attendance
There is no grade for attending
class.
Grading
All grade discussions will take
place at least 24 hours after
the grade is received. Each
student is responsible for
completing all course
requirements and for keeping
up with all that goes on in the
course. Final grades will be
determined by all course
assignments and extra credit.
Dr. Cindy S. Vincent, Ph.D.
cindy.vincent@salemstate.edu
Office Hours
Thursdays & Fridays
9 – 10:30am & by appt.
Office: (978) 542-7089

grading

Media Log

20%

Media Literacy Project

25%

Media Analysis

25%

Civic Media Project

20%

Course Discussions

15%

Class Exercises

10%

Course assignments.
Media Log
This assignment asks you to
chronicle your daily media use in
detail. You will turn in a log of
media use and an analysis of
themes in your log. LO1, LO2
Media Literacy Project
Over the course of the semester,
you will work on a media literacy
project through Wikipedia. As
part of this project, you will engage
in:

Virtual Trainings
Article Evaluation
Reflection Paper
LO2, LO3, LO4, LO5
Media Analysis
You will learn media analytical
tools over the course of the
semester that you will be asked to
apply in this analysis for a deeper
understanding of media messages
and their impact on culture and
society. LO2, LO3, LO5

Civic Media Project
You will create a piece of civic
media that serves a community
need. For this project you will
develop a deeper understanding of
an area of mediated
communication and apply critical
analysis to identify a media vacuum
that serves a public good. LO3,
LO4, LO5
Course Discussions
You will engage in dialogues with
your classmates through the
Canvas discussion board to
critically think through and
examine course concepts and ideas.
LO1, LO2, LO3, LO5
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Class Exercises
Class exercises will build on the
readings/course discussions that
should be completed prior to
online class participation. LO1,
LO2, LO3, LO4, LO5
Extra Credit
Every student has the opportunity
to earn 10 extra credit points for:
attending every synchronous
session. More opportunities may
arise throughout the semester.

There is no Final Exam.

The fine print.
Academic Dishonesty Policy
Any act of academic dishonesty attempted by a Salem State University
student is unacceptable and will not be tolerated. For more
information, visit: https://goo.gl/vGxy7V

Reasonable Accommodation

Course goals.
G1. Articulate and reflect an ethical
understanding of how your social,
environmental, intellectual, and technological
habits and behaviors impact your personal
well-being and your community throughout
their life-cycle.
G2. Assess how your ethical values and
personal behaviors impact you and others
around you.
G3. Identify, locate, evaluate, and effectively
and responsibly use and share information.

Learning objectives.
LO1. Be aware of your media choices and its
impact on your daily activities.
LO2. Be able to critically engage media--to
question the media they listen to, view, or
read.
LO3. Be able to evaluate and analyze the
production of media messages and
demonstrate an understanding of who creates
specific media messages, in whose interests,
and for what purposes.
LO4. Be able to create your own civic media.
LO5. Be aware of the political implications of
representation and their possible social
implications, including the reinforcement of
structural inequalities in society.

Salem State University is committed to providing equal access to the
educational experience for all students in compliance with Section
504 of The Rehabilitation Act and The Americans with Disabilities
Act and to providing all reasonable academic accommodations, aids
and adjustments. Any student who has a documented disability
requiring an accommodation, aid or adjustment should speak with the
instructor immediately. Students with Disabilities who have not
previously done so should provide documentation to and schedule
an appointment with Disability Services and obtain appropriate
services.

University Declared Critical Emergency
In the event of a University declared critical emergency, Salem State
University reserves the right to alter this course plan. Students should
refer to www.salemstate.edu for further information and updates. The
course attendance policy stays in effect until there is a university
declared critical emergency. In the event of an emergency, please refer
to the alternative educational plans for this course located on Canvas.
Students should review the plans and gather all required materials
before an emergency is declared.

Title IX & Sexual Assault
The university recognizes that sexual misconduct and power-based
violence (sexual assault, domestic violence, dating violence, stalking) is
a very traumatic crime and as such it will endeavor to work with
survivors to reduce fears and concerns regarding their personal safety.
Any individual who believes they may have experienced sexual
harassment, or any type of sexual aggression may receive important
information and assistance regarding the university’s policies and
responsive processes. In addition, upon request, the student conduct
office will make resources available regarding who can discuss the
process and what it means. For a list of university resources, visit:
https://bit.ly/3lO0Oam

COVID-19 Pandemic

Students must comply with the university's Covid-19 Health and
Safety Protocols for the 2021-2022 Academic Year. These protocols
include wearing masks in class and on campus in public spaces,
practicing physical distancing where possible, including in class,
engaging in a daily symptom check, notifying Counseling and Health
Services at 978-542-6413 if they have any symptoms associated with
COVID-19, and not coming to campus or to an in-person class if
they have any of the symptoms related to COVID-19, until cleared by
the Student Life Wellness Area. Students who have documented
disabilities that may prevent them from complying with these policies
are required to contact the Disability Services office.
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Fall 2021 Tentative* Course Schedule
*This schedule is subject to change

Date

Topic

Assignments & Readings

Week 1

9/2
Week 2

9/9

Syllabus, Course Overview, Introductions
Assign Media Log
Understanding “The Media”

Why Media Literacy is Needed

The Seven Great Debates in the
Media Literacy Movement
(Hobbes, 1999)

Traditional Model: One to Many
Political economy of the media

Excerpt from The New Media
Monopoly (Bagdikian, 2004)

Paradigm shift: Many to many

Excerpt from Communication
Power (Castells, 2011)

The new media landscape

Eight Traits of the New Media
Landscape (Jenkins, 2006)

Week 3

9/16
Week 4

9/23

Exploring Digital Media

Collective intelligence and the social
construction of knowledge online

Collective Intelligence (Edge, 2012)

Workshop 1: Collective intelligence &
Wikipedia

Wikipedia as an Open Learning
Environment (Ricaurte-Quijano &
Carli Álvarez, 2016)
Media Log

Information privilege and authority

Information Privilege (Wikipedia,
2020)

Workshop 2: Critical analysis of coconstructed knowledge

Excerpt from Spreadable Media
(Jenkins, 2013)

Transmedia navigation

Transmedia Storytelling 101
(Jenkins, 2007)

Media convergence

Excerpt from Convergence Culture
(Jenkins, 2006)
Article Critique

Week 5

9/30

Week 6

10/7
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Week 7

10/14

Week 8

Participatory culture

Youth, New Media, and the Rise of
Participatory Politics (Kahne,
Middaugh, Allen, 2014)

The dark side of the Internet

Between Storytelling and
Surveillance (Shresthova, 2013)
Draft Article

Decoding Media Messages

News and information literacy

10/21

Fake News, Reality Apathy, and the
Erosion of Trust in American
Politics (Vincent & Gismondi,
2021)

Analytical Tools
Assign Media Analysis Paper
(Research Question and Literature Review)

Week 9

10/28

Intersectional feminist analysis

Toward a New Vision (Hill
Collins, 1993)
Research Question

Queer analysis

Excerpt from Critical Media
Studies (Ott & Mack, 2014)
Wikipedia Contribution

Cultural analysis

Excerpt from Critical Media
Studies (Ott & Mack, 2014)

Rhetorical analysis

Excerpt from Rhetorical Criticism
(Foss, 2004)
Literature Review

Politics of representation

Race, Gender, Hollywood (Erigha,
2015)

Week 10

11/4

Week 11

11/11

How to conduct a textual analysis

Week 12 Media Engagement: Creation & Participation

11/18

Media Activism
Tactical media and collective action

Small Change (Gladwell, 2010)

Politics, Democracy and the Media
Civic media and participatory power

What is Civic Media? (Jenkins,
2007)
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Media Analysis Paper

Assign Civic Media Project
Week 13

11/24-26

THANKSGIVING BREAK

Week 14

12/2

Digital equity and access

Excerpt from A People’s Guide to
AI (Onuoha & Mother Cyborg,
2020)

Project Showcase

Civic Media Project

Week 15

Virtual Workshop
12/9

Project Showcase
NO FINAL EXAM

**See the course Canvas page for daily assignment deadlines and readings.**
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